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Inspiring and empowering
the FLYING community since 1927.



FLYING

On average, FLYING Subscribers
log 130 flight hours per year,

4X more than the average pilot.

95%

54

92%
$190,800
$1,646,400
43%

5%

29%
20%
27%

5%

91%

Male

Average Age

College Educated
Average HHI

Average Net Worth
Owner/Executive Suite
On Board of Directors
Management/Professional
Captain

Professional Pilot
Chief Pilots

Are Pilots



In aviation’s fast lane,
digital marketing is essential.

Print Readership

198K+ Per Copy

Email Subscriptions

349K+ Opt-In Subscribers

FlyingMag.com

1M+ Pageviews per month

Total Monthly Audience

1.8M+ Per Month (Print, Digital & Social)

Social Media

337K Facebook
102K Instagram
78K X (Twitter)
13K YouTube




Talk to a sales representative today to bundle
in any of these additional promotions and

solutions (detail on following pages):

+ Web Advertising
+ Social Media
+ Podcasts

+ Email

+ Custom Content

&

Digital
~ Solutions




FLYINGMag.com Website Advertising

Impression or Category-Based Campaigns
e Sample Categories:

o Aircraft (Piston, Turboprop, Jets)

o Avionics

o Training

o Pilot Supplies, Gear & More

Price Plans
Impressions <100K <200K <300K
Targeted CPMs $50 $45 $30
Investment <$5,000 <$9,000 >$12,000
Price Plans Tier 1 Tier 2 Tier 3
Impressions <200K <600,000 >1,000,000
ROS CPM $25 $20 $15
Investment <$5,000 <$12,000 >$15,000

AIRLINE CAREER
PILOT PROGRAM

Airline Transport Professionals

Request Info

Related Stories

Flight School Owner Who
Allegedly Stiffed Students

Atlas Air Academy Creates
 Pathway for Hiring Young

School Closure.
inded

Florida Flight School Expands
Fleet With Piper Pilot 1001
Aircraft

Subscribe to our
newsletter

Latest Aircraft For Sale Li



https://drive.google.com/file/d/1LheB52Fll6lP59aiYihxTlIYqiwvvBpI/view?usp=sharing

FLYING e

ARCRAFT p— MORE« WiN $100K 155UES

AUd ience ExtenSion Flying Destinations

Learn about the best destinations all over the world to fly your airplane. From FBOS to Aviation Real Estate,
you'll read about the most beautiful areas to fly in

Advertising Package

e Expand the effectiveness and reach of your campaign through audience extension Recent lying Destinations tories

e Increase the touchpoints of your brand with your targets within FLYING Mag audience

e Ability to target FLYING Mag content categories, newsletter lists, or provide an ideal

persona to the FMG ad ops team

Good morning.
Moo US election officials ae.
Aus

e |mpressions will be delivered and optimized through a premium blend of partner sites

& Premier League team in
Enland % And the Middio Easr's wealth fund
power brokers you neer o know. -+

e Avg. CTR: .15-.20%

Marats W
Stocks Climb With US Economy on Sound
Excuusve Footing

Intel Gets
Multibillion-Dollar o)
Offer From Apollo -~
UniC
= Commerzbank Fight With
Surprise Stake Boost

Deal Preparing Factory Spit

Price Plans

s Cormabck Shars Sl
fivsusdutvoen
Impressions <200K <600,000 >1,000,000 . e Boctio o gk ooun
Large CutBolsters Ancvar it Pont s |
Labor Market,Pace e MILESA.Y!‘:V e
Not Set R
ROS CPM $25 $20 $15 e
Latest T
Investment <$5.000 <$12,000 >$15,000 Israel Air StrikesinLebanonKill .. rsrcososer oo
_| 180as Conflict Spirals ‘Gus Over tha Nexl Yodr

1 Evercore Quits Mayfai for New London




Pre-Roll Video Advertising

e Video creative between :6 and :15 seconds and trackable click through URL accepted

e Pre-roll delivered on FlyingMag.com

Price Plans

Pre-Roll

Pre-Roll+

Pre-Roll Takeover

sov 25% 50% 100%
Impressions 150K 300K 600K
Investment $9,000/mo $14,000/mo $21,000/mo

SpaceX—Not Boeing—Will Return Starliner Astronauts After
Monthslong Mission

NASA officials will enlist SpaceX’s Dragon to return the crew of Boeing’s Starfiner, which suffered several issues on its
way to the ISS,

@ oo

hool Owner Who
edly Stiffed Students




Sponsored Social Posts

e Leverage the huge social following of our aviation brands with a dedicated

social post promoting your aircraft or aircraft service

e Each post is hosted on the FLYING social handle

Platform* Package Price

Facebook - Article $750
Facebook - Video $1,000
Instagram - Photo $750
Instagram - Story $750
Instagram - Reel $1,000

*Advertiser must have a registered social handle on the platform of choice

Flying Magazine
Aug 23

Based at KTIW for 10 years, this polished 47'
Bonanza has been meticulously maintained
and upgraded. Every component, whether
replaced or updated, showcases an
uncompromising commitment to quality. This
is a fantastic opportunity for enthusiasts or
pilots looking for a reliable and beautifully
preserved aircraft.

Sponsored by AVBRS LLC
https://bit.ly/4fUQfON

Show Less

}“

AIRCRAFTFORSALE.COM

1947 Beechcraft 35 Bonanza - $99,500 |
Aircraft for Sale

u{b Like C] Comment G) Share




Boosted Social Posts

Flying Magazine & with US Aviation Academy.
Paid Partnership - March 19 - @

e Leverage the huge social following of our aviation brands with a dedicated @
e

social post promoting your aircraft or aircraft service

The US Aviation Academy Professional Pilot Program makes the dream of

. becoming an airline pilot attainable. In as little as two years, students can secure

° Facebook: 339’000 followers first officer positions with partner airlines. Highly-successful accelerated training,
students earn Commercial and Flight Instructor certificates within 9 months.

o Instagram: 102,000 followers

e Each post retargets the engaged followers on our social channels
e Varying scales of investment available, depending on the impressions that
you would like guaranteed

Guaranteed Impressions Package Price

FLYINGMAG.COM
Impressions Scalable by TBD US Aviation Academy Is Innovating Industry Education - FLYING

Magazine

Commitment

Available on either Facebook, Instagram, LinkedIn




ARCRAFT v TRAINNGE PROPCIENCY v AVIONICS, APPS, 4 OEAR v CAREERS v FROM THE MAGAZINE v MOTE v Wl 100K

ILAAFT Podcast
AVEMCO

Presenting Supporting
v (2) 0:15 sec host ad reads ABouT
v/ Social tags & CTA in show notes | v (1) 0:15 sec host ad reads -
Standard
Pf:mzl; v/ Branding on Podcast Landing v Branding on Podcast Landing
Page (100% SOV Display Ads on Page . e

episode article recaps)

I Learned About Flying From That

Investment 500/mo 2.000/mo & i
$4, $2, YD By Megelne,
ABOUT

Tune in for the rest of the story—with exclusive interviews with pilots who
have shared their emergencies, crises, and mistakes over 950-plus
FROM THAT installments of Flying's iconic series, "I Learned About Flying From That  MoRe

SAVEMCO




Sponsored eBlast

e FLYING will distribute a sponsored e-blast with partner CTA

e eBlast will be sent to FLYING’s full 52,000+ opt-in list

e The partner can provide images and copy and FLYING will
create an email using a template

e Alternatively, the partner can provide an HTML file

Price Plans Overview

Quantity 1X
List Size 52,000
Investment $6,500

Follow Up Email Retargeting Unopened Users: $5,500/per

v AViveb,

GARMIN

SAVE WITH AUGUST
PROMOS ON SELECT
GARMIN AVIONICS

Thinlking svicnics Lpgrade’ ALt now 10 Teke advantege of sevesl
Garmin promatianal offérs that are availadble theaugh Aug 37,
2024 By combining avalladie rebates and Incertives, you can

enoy up 1o $3.999 in savngs on quaifying system purchases. Bul

dor't wail When Aug. erdds, 50 do these offers,



https://fly.omeclk.com/portal/public/ViewCommInBrowser.jsp?Sv4%2BeOSSucwfuspHfvRYXQ7MHNliT7wXwaYvpcA6wfb5syQAlOJ7KICqQ%2Fgf8RZ%2FdyQU2Vj4iQE%3DA
https://fly.omeclk.com/portal/public/ViewCommInBrowser.jsp?Sv4%2BeOSSucwfuspHfvRYXQ7MHNliT7wXwaYvpcA6wfb5syQAlOJ7KICqQ%2Fgf8RZ%2FdyQU2Vj4iQE%3DA

“The Daily” Newsletter Sponsorship

e Distributed Monday - Friday

e Distributed to FLYING’s full, 92,000+ subscriber list
e Open Rate: 60.6%

Price Plans Primary Sponsor Secondary Third Sponsor Content Inclusion/
Sponsor Announcement
v/ Top Spot
L |
: 58?:\?ords v 2nd Spot v 3nd Spot : 3233:416502:300'“)
Placements v CTA v/ 600x100 or v/ 600x100 or promotion copy
v 600x100 or 600x300 ad 600x300 ad v CTA
600x300 ad
Open Rate* 60.6% 60.6% 60.6% 60.6%
Investment $8,500/mo $4,500/mo $2,500/mo $1,000/each

*Open Rate is monthly average - updated August 2024

View in brownse

FLYING

THE DAILY NEWSLETTER

Brought To You By

Republic Airways
Welcome Aboard

Join our team as a Direct Entry Captain

Aircraft aren't our most important assets. Republic Ainways always put people first -
offering leading work rules such as no junior manning and 100% deadhead pay.

Leam More

These stories have been selected by our editorial staff o keep you up lo date with
whar's happening in aviation

FLYING MAGAZINE

Replacing Airline Pilots With Al

Traditional cockpits are becoming
transformational

ADVANCED AIR MOBILITY
Air Taxis, Electric Jets, and More in Store
for NBAA-BACE

Advanced air mobility firms Joby Aviation, Lilium
and Electra, are among those 1o be featured at
this year's event in Las Vegas.

oRoNES
Eilm Company Fined For lllegal Drone
Use Near Killer Whales

Canadian law prohibits flying a drone within 1,000
feet of marine mammais.

Republic Airways
Welcome Aboard

epubii -”’ Reput



https://fly.omeclk.com/portal/public/ViewCommInBrowser.jsp?Sv4%2BeOSSucwfuspHfvRYXQ7MHNliT7wXogJxHKMHElAhLJASs%2F5TM5CJNK9MyCZlEtKiLWf%2BQkHDhnkCgQEfTQ%3D%3DA
https://fly.omeclk.com/portal/public/ViewCommInBrowser.jsp?Sv4%2BeOSSucwfuspHfvRYXQ7MHNliT7wXogJxHKMHElAhLJASs%2F5TM5CJNK9MyCZlEtKiLWf%2BQkHDhnkCgQEfTQ%3D%3DA

“Aviation Careers” Newsletter Sponsorship

e Distributed Monday
e Distributed to 20,000+ subscriber list
e Open Rate: 56%

Price Plans Primary Sponsor Secondary Third Sponsor Content Inclusion/
Sponsor Announcement
v/ Top Spot
L |
: 58?:\?ords v 2nd Spot v 3nd Spot : 3'2?;?:2:3009")
Placements v CTA v/ 600x100 or v/ 600x100 or promotion copy
v 600x100 or 600x300 ad 600x300 ad v CTA
600x300 ad
Open Rate* 56% 56% 56% 56%
Investment $6,500/mo $4,500/mo $2,500/mo $1,000/each

View in browser

Proven Airline-Oriented Training with a Fast Track

i (et st aning e best Bt it st
track to all the major airlines through 37 airline
LW ad  arnerships - proven by 20,000 proféssional piots

since 1984.
Request Free Info

Good afternoon. Here's what you should
know this week:

« Which job a new pilot takes can be an important decision. Here's

some help.

« Get ready to ace your sport pilot exams with these six programs.

+ Remember that becoming_a good flight instructor is a journey, not a

destination.

« Get to know Contour Aviation, an employer that provides luxury,

charter service, aircraft and ized aircraft

maintenance.

*Open Rate is monthly average - updated August 2024




“Altitude” Business Aviation Newsletter

Presenting Sponsorship
Newsletter ALTITUDE
Subscribers 93,000
Day Sent Tuesday
Open Rate 60%
v 100% SOV
Presenting ¥ Top Spot
Sponsorshi v Logo
Fl’ncludes- ° ¥ 80 words
’ v CTA
v 600x100 or 600x300 ad
Investment $6,500/mo (4 sends)

View in browser

ALTITUDE

The business aviation newsletter that sets you apart.

FlightSafety

With 70+ years' experience, FlightSafety International is the leading source of
training for pilots, maintenance technicians and other aviation professionals. FS is
also a world-leading supplier of simulator technology. Providing 1.7 million hours of

training each year to aviation professionals, F'S! training is more than fulfiling a
requirement, it’s an achievement
Find Courses Here

Featured Listing

Newsletter ALTITUDE
Subscribers 93,000
Day Sent Tuesday
Open Rate 60%
v’ Exclusive Featured
Featured Listing
Listing v CTA (available back to
Includes: AFS.com or AvBuyer)
v Aircraft Image
Investment $2,000/mo (4 sends)

FEATURED LISTING

2009 Beechcraft 390 Premier l/IA

TTAF: 2,397
$2,795,000
Available now on aircraftforsale.com.

Are you looking to invest in or sell a business aircraft? Check out the latest

listings on aircraftforsale.com.
Registration is free. Listing is free.

Register Now!




Newsletter Takeovers

Price Plans The Weekender

Subscribers

92,000

Day Sent

Sunday

Description

A round up of the best-read articles
for the week

Open Rate*

59%

Sponsor SOV

v 100% SOV

v’ Top Spot

v Logo

v 50 words

v CTA

v/ 600x100 or 600x300 ad

Investment

$7,500/mo

*Open Rate is monthly average - updated August 2024

View In browser

FLYING

THE WEEKENDER

Greetings and welcome to this edition of The Weekender! This week, we took 2

deep dive into fiying the Vashon Ranger R7, remembered the Yak-@, and recalled
3 memorable CFi career that didn't always go by the book. A Boeing Starliner
astronaut waiting on a ride back to Earth took a spacewalk sfter seven months in
orbit. and we examined a startup that is using drones to inspect commercial
airiiners in hard-to-reach areas. We also got a glimpse of a 1985 Beechcraft S35
Bonanza that is a fast cross-country aircraft combining a classic 1960s flying
experience with a serious increase in performance, thanks to numerous
aftermarket updates. Check out this week's most-read stories and more below.
Enjoy your Sunday!

The FLYING Editorial Team

We Fly: Vashon Ranger R7
This airplane boasts a well-deserved reputation for fun
Read The Full Story

Top Stories from This Week

Yak-9 Represents a Rare Breed Among
Warbirds

Had the Russian version of the P-51 appeared five
years earlier, 'l doubt if anyone would ever have
heard of the Mustang.'




Custom Co-Branded White Paper

e 2,000 - 4,000 word white paper on an area of the partner’s expertise drafted by
FLYING’s Research team

e Mutually agreed upon graphics and photos will be incorporated to best illustrate
and support the content

o FLYING’s Research team will source baseline industry research and the partner
will have an opportunity to highlight their own industry data, case studies, or
commentary within a dedicated section

e *Based on ABM list; Firecrown Audience Development team will generate

impression guarantee

Price Plans Premium

v 3xonlLl FB & TW/X

10 Organic v/ 6x daily NL inclusions
1st Party Promotions

v/ 1x eBlast
Market Survey v/ ~8 questions
ABM Promo *Up to 200k added impressions for download

03

The Opportunity Cost
ofPaying Cash

Why Financing Your o
Next Aircraft Makes Sense Sarowatth R ims

inancing Keeps Liauidty Open

VIEW
EXAMPLE

Investment $35,000 per



https://www.flyingmag.com/flying-research/why-financing-your-next-aircraft-makes-sense/

Sponsored Editorial Articles

e Leverage FLYING Magazine’s expert staff writers to craft a relevant piece of sponsored

FLYING

content about your product or service (max 1,200 words)

e Partner’s determine the topic that best highlights their brand; FLYING provides written

draft for review

Price Plans

Organic 1st Party
Promotions

v FLYING Weekly NL

v Facebook, Instagram, &
Twitter/X

v FlyingMag.com

v FLYING Weekly NL

v Facebook, Instagram, &
Twitter/X

v/ FlyingMag.com

ICP (Ideal Customer
Profile) Social Boosting

Up to 200,000 added
impressions guaranteed*

Average Metrics

+ 400-1,000 pageviews

+ 2,000-5,000 pageviews

Investment

$6,000

$10,000

proFiciNCY

»#, | 2024 FAR/AIM SERIES

ACGURATE/RELIABLE/TRUSTED. BUYNOW

SPONSORED

About ASA

Aviation Supplies & Academics Grows from Ground School to Worldwide Education
Resource

By FLYING Studio Septamber 7, 2022

SUBSCRIBE TO
OUR NEWSLETTER

(§)  Aviation Supplies & Academics (ASA) Inc. has been aligned with aviation

" education for more than 80 years. In fact, the company was founded in 1940 at P \
¥)  Boeing Field (KBFI) as an aviation ground school. Its founder, Creighton Merrell RELIABLE 2

() wasan engineer at Boeing at the time, "He saw a need for training post-war TRUSTED F‘\"?Alm

pilots, getting them prepared to fly in a civilian environment,” says Brian Snider,
marketing director at ASA. =N

*If specific ICP selected (ex. Student pilots, etc.) - guarantee to calibrate accordingly




FLYING TV - Executive Studio Interviews

e Highlight your brand’s executive team and vision in dedicated Bloomberg-style video
interview (5-10 minutes)

o Example #1 - Business Air TV Interview (Tier 1 Package)

o Example #2 - Business Air TV interview (Tier 2 Package [includes recap article])

Price Plans Tier 1 Tier 2

v FLYING Weekly NL v FLYING Weekly NL

Organic 1st Party v Facebook, Instagram, & v/ Facebook, Instagram, &
Promotions Twitter/X Twitter/X

v FlyingMag.com v FlyingMag.com

Up to 200,000 added JURSIY CHRIS STUMP

ICP (ideal Customer
impressions guaranteed* 'MEMBER, FOXTROT AVIATION

Profile) Social Boosting

Catching up with FoxTrot- BusinessAir TV

@ Flying Magazine @ @
18 K subscribers

54 G Ashae L Downoad  $ Clip

Recap Article on v
FLYINGMag.com

Average Metrics

+ 400-1,000 pageviews

+ 2,000-5,000 pageviews

Investment

$8,000

$12,000

*If specific ICP selected (ex. Student pilots, etc.) - guarantee to calibrate accordingly


https://www.youtube.com/watch?v=HGrniygDgn0&list=PLc_61yviarWDDmW8xlylL0SI3fD7A0bfm&index=26
https://www.flyingmag.com/volato-orders-25-hondajet-elite-iis/

Print Overview

FLYING Magazine is a premium,
publication that delivers a rich, tactile
reading experience through high-
quality print, design, and storytelling.
In a world overwhelmed by fleeting
digital content, FLYING offers
advertisers a lasting, trusted
connection with a loyal audience. Print
readers engage more deeply, recall
information better, and assign greater
trust to what they see—making
FLYING an ideal vehicle for impactful
advertising. Since 1927, it has
successfully connected readers with

aviation-related products and services.

Designed to be saved and revisited,
each issue offers advertisers extended
visibility and engagement. Advertising
in FLYING isn’t just placement—it’s
participation in a passionate, targeted
community.

EMBRACE
PROFICIENCY
UL TURE

Train often to avoid mistakes and stay safe.

BY MEG GODLEWSK!

OU KNOW THREE takeoffs and landings will restore your currency, but how many

does it take to reach proficiency? For most of us the answer is “it takes as many as it

takes.” You may realize you have lost proficiency when you scare yourself—maybe it
was a bounced landing or a crosswind that made you go around three times or getting scolded
by the tower because you didn't make a proper radio call that rattled your confidence.

Ifthis happens, you may want to consider going up foran

Anatomy of a Proficiency Flight
bey

f dual instruction with a CF1 who specializes in
you had difficulty in—like crosswinds or shart

he mistake wasn't something egregious, re

v flight sh
If you are on your ow:
wha t to acey

metrics I seck to achieve.” And then hold yourself ac-
countable to those metrics, and if they are not met, de-

sultingin bent metal or broken FARs, go outand practice
that particular man on your ows yourself
ssigned metrics.

hat changes need to happen tofix the situation. §
For example, “I want to land on the first third of the &




Rate Card

LYING

GENERAL DISPLAY 4-COLOR (ALL RATES ARE GROSS)

2025

ENERAL DISPLAY RATES

ADVERTISING TERMS AND CONDITIONS

of advertising for publication constitutes acceptance of these terms by Advertiser
and Agency. No conditions other than those set forth on this rate card and the insertion order
shall be binding on Publisher unless specifically agreed to in writing by Publisher.

. All advertisements and their content are subject to Publisher’s approval. Publisher reserves

the right to reject or cancel any advertisement, insertion order, space reservation or position
commitment at any time. Publisher shall not be liable for any costs or damages beyond
advertising rates if for any reason Publisher fails to publish an advertisement, or for errors in
key number or advertiser index.

. Conditions, other than rates, are subject to change by Publisher without notice. Rates are subject

tochange upon notice from the Publisher, except as specified in asigned contract,and are based on
combined printand digital circulation. Cancellation of any space reservationby the Advertiser orits
Agency for any reason other than a change in rates will result in an adjustment of the rate (shortage)
based on past and subsequent insertions to reflect actual space used at the earned frequency or

. Cancellation or changes in orders may not be made by Advertiser or Agency after specified

closing date or digital campaign close date. Failure to submit creative materials will result
in full charge for all reserved space. Advertisements not received by closing date will not be
entitled to approval or revision by Advertiser or Agency. In the event of timely cancellation,
Advertiser and Agency agree to reimburse Publisher for any unit-related outside production
costs incurred prior to cancellation.

Positioning of advertisements is at the discretion of Publisher except where specific positioning
is granted, in writing, by Publisher.

. Publisher is not liable for delays in delivery, or non-delivery, in the event of an Act of God,

action by any governmental or quasi-governmental entity, fire, flood, insurrection, riot,
explosion, embargo, strikes whether legal or illegal, labor or material shortage, transportation
interruption of any kind, work slow down, or any condition beyond the control of Publisher
affecting production or delivery in any manner. Any claim for underdelivery not asserted
within one year of insertion is waived.

Advertiser and Agency shall be jointly and severally liable for monies due and payable to
Publisher for advertising ordered. Should collection efforts become necessary, Advertiser and
Agency agree to pay reasonable attorney fees, expenses, and costs incurred in connection with
collection of all monies due, and agree that Orange County, Florida shall be exclusive venue for
resolution of any disputes hereunder.

. Advertiser and Agency warrant that they are properly authorized to publish the entire content

and subject matter of all advertising submitted for publication. When advertisements containing
the names, likenesses and/or testimonials of living persons are submitted for publication, the
order or request for the publication thereof shall be deemed to be a warranty by Advertiser
and Agency that they have obtained written consent of the use of the name, likeness and/or
testimonial of each and every living person which is contained therein. Advertiser and Agency
agree to indemnify and hold Publisher harmless from and against any loss, expense or other
liability resulting from any claims or suits for misappropriation, libel, violation of rights of
privacy, plagiarism, copyright infringement and any other claims or suits that may arise out of
the publication of such advertisement as provided by Advertiser or Agency.

1X 3X 6X 9X 12X 1 -

Spread $34,100 $31,700 $29,480 $26,480 $24,630
Full Page $18,950 $17,810 $16,750 $15,745 $14,800
Cover2&3 $20,845 $18,760 $17,450 $16,225 $15075 %
Cover 4 $21,750 $20,445 $19,215 $18,065 $16,985

3.

volume rate.

2025 CLOSING DATES 4
Issue Space Close Materials Due Ship Date
January 11/25/24 12/3/24 12/26/24
February 12/30/24 1/6/24 1/28/25
Buyers Almanac 1/20/25 1/27/25 2/18/25 %
April 2/17/25 2/24/25 3/18/25 &
May 3/17/25 3/24/25 4/15/25
Ultimate Issue 4/14/25 4/21/25 5/13/25
July 5/19/25 5/26/25 6/17/25
August 6/16/25 6/23/25 7/15/25 7.
September 7/14/25 7/21/25 8/12/25
October 8/14/25 8/22/25 9/16/25
November 9/15/25 9/22/25 10/14/25
December 10/20/25 10/27/25 11/18/25 8
January 11/17/25 11/24/25 12/16/25

9.

FLYINGMAG.COM // MEDIA GUIDE 2025 // REVISED OCTOBER 2024

Creative work produced by Publisher remains the sole property of Publisher.

10. Until credit is approved, Advertisements are run on a prepaid basis only.



Print Specs

e Trim Size: 7.75” x 10.5” Issues will be Perfect Bound, Jog to Foot

e Supplied materials that do not comply with the following specifications
will be corrected and the advertiser billed for the required production. All
ads supplied must be CMYK. For ads requiring a spot color, please
contact your production manager for specifications.

e AD SIZES: Follow ad size specifications and guidelines provided in this

document. Ads that do not meet exact size specifications listed on the sPatar el
rate card will incur charges for resizing. e St e

e REQUIRED FORMAT: PDF/X-1a format files required for submission. Files

should conform to SWOP guidelines, and total ink density should not

exceed 300%. View specifications online at www.swop.org. PROOFS:

Flying Media Group utilizes Virtual Proofing technology. If you opt to send FPREEDNIY ST

L T )

a proof for internal color approval, please send a Web Coated SWOP
2006 certified proof.



http://www.swop.org



