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Inspiring and empowering 
the FLYING community since 1927.



On average, FLYING Subscribers 

log 130 flight hours per year, 

4X more than the average pilot.

Male

Average Age

College Educated

Average HHI

Average Net Worth

Owner/Executive Suite

On Board of Directors

Management/Professional

Captain

Professional Pilot

Chief Pilots

Are Pilots

95%

54

92%

$190,800

$1,646,400

43%

5%

29%

20%

27%

5%

91%

Audience
Demographics



In aviation’s fast lane, 
digital marketing is essential.

Print Readership
198K+ Per Copy

FlyingMag.com
1M+ Pageviews per month

Email Subscriptions
349K+ Opt-In Subscribers

Total Monthly Audience
1.8M+ Per Month (Print, Digital & Social)

Social Media
337K Facebook

102K Instagram

78K X (Twitter)

13K YouTube



Talk to a sales representative today to bundle 

in any of these additional promotions and 

solutions (detail on following pages):

Digital
Solutions

+ Web Advertising

+ Social Media

+ Podcasts

+ Email

+ Custom Content



VIEW
SPECS

FLYINGMag.com Website Advertising

Price Plans Tier 1 Tier 2 Tier 3

Impressions <200K <600,000 >1,000,000

ROS CPM $25 $20 $15

Investment <$5,000 <$12,000 >$15,000

Price Plans Tier 1 Tier 2 Tier 3

Impressions <100K <200K <300K

Targeted CPMs $50 $45 $30

Investment <$5,000 <$9,000 >$12,000

Impression or Category-Based Campaigns

● Sample Categories:

○ Aircraft (Piston, Turboprop, Jets) 

○ Avionics

○ Training

○ Pilot Supplies, Gear & More

https://drive.google.com/file/d/1LheB52Fll6lP59aiYihxTlIYqiwvvBpI/view?usp=sharing


Audience Extension 
Advertising Package

● Expand the effectiveness and reach of your campaign through audience extension

● Increase the touchpoints of your brand with your targets within FLYING Mag audience

● Ability to target FLYING Mag content categories, newsletter lists, or provide an ideal 

persona to the FMG ad ops team

● Impressions will be delivered and optimized through a premium blend of partner sites 

● Avg. CTR: .15-.20%

Price Plans Tier 1 Tier 2 Tier 3

Impressions <200K <600,000 >1,000,000

ROS CPM $25 $20 $15

Investment <$5.000 <$12,000 >$15,000



Pre-Roll Video Advertising

● Video creative between :6 and :15 seconds and trackable click through URL accepted

● Pre-roll delivered on FlyingMag.com

Price Plans Pre-Roll Pre-Roll+ Pre-Roll Takeover

SOV 25% 50% 100%

Impressions 150K 300K 600K

Investment $9,000/mo $14,000/mo $21,000/mo



Sponsored Social Posts

● Leverage the huge social following of our aviation brands with a dedicated

social post promoting your aircraft or aircraft service

● Each post is hosted on the FLYING social handle

Platform* Package Price

Facebook - Article $750

Facebook - Video $1,000

Instagram - Photo $750

Instagram - Story $750

Instagram - Reel $1,000

*Advertiser must have a registered social handle on the platform of choice



Boosted Social Posts

● Leverage the huge social following of our aviation brands with a dedicated 

social post promoting your aircraft or aircraft service

○ Facebook: 339,000 followers

○ Instagram: 102,000 followers

● Each post retargets the engaged followers on our social channels

● Varying scales of investment available, depending on the impressions that 

you would like guaranteed

Guaranteed Impressions Package Price

Impressions Scalable by 
Commitment TBD

Available on either Facebook, Instagram, LinkedIn



Presenting Supporting

Standard 
Promos

✓  (2) 0:15 sec  host ad reads

✓  Social tags &  CTA in show notes

✓  Branding on Podcast Landing 

Page (100% SOV Display Ads on 

episode article recaps)

✓  (1) 0:15 sec  host ad reads

✓  Branding on Podcast Landing 

Page

Investment $4,500/mo $2,000/mo

ILAAFT Podcast



Sponsored eBlast

● FLYING will distribute a sponsored e-blast with partner CTA

● eBlast will be sent to FLYING’s full 52,000+ opt-in list

● The partner can provide images and copy and FLYING will 

create an email using a template

● Alternatively, the partner can provide an HTML file

Price Plans Overview

Quantity 1X

List Size 52,000

Investment $6,500

Follow Up Email Retargeting Unopened Users: $5,500/per

https://fly.omeclk.com/portal/public/ViewCommInBrowser.jsp?Sv4%2BeOSSucwfuspHfvRYXQ7MHNliT7wXwaYvpcA6wfb5syQAlOJ7KICqQ%2Fgf8RZ%2FdyQU2Vj4iQE%3DA
https://fly.omeclk.com/portal/public/ViewCommInBrowser.jsp?Sv4%2BeOSSucwfuspHfvRYXQ7MHNliT7wXwaYvpcA6wfb5syQAlOJ7KICqQ%2Fgf8RZ%2FdyQU2Vj4iQE%3DA


Price Plans Primary Sponsor
Secondary 
Sponsor

Third Sponsor
Content Inclusion/ 

Announcement

Placements

✔ Top Spot
✔ Logo
✔ 50 words
✔ CTA
✔ 600x100 or

600x300 ad

✔ 2nd Spot
✔ 600x100 or

600x300 ad

✔ 3nd Spot
✔ 600x100 or

600x300 ad

✔ Image (600x300px)
✔ 35 words of

promotion copy
✔ CTA

Open Rate* 60.6% 60.6% 60.6% 60.6%

Investment $8,500/mo $4,500/mo $2,500/mo $1,000/each

“The Daily” Newsletter Sponsorship

● Distributed Monday - Friday

● Distributed to FLYING’s full, 92,000+ subscriber list

● Open Rate: 60.6%

*Open Rate is monthly average - updated August 2024

https://fly.omeclk.com/portal/public/ViewCommInBrowser.jsp?Sv4%2BeOSSucwfuspHfvRYXQ7MHNliT7wXogJxHKMHElAhLJASs%2F5TM5CJNK9MyCZlEtKiLWf%2BQkHDhnkCgQEfTQ%3D%3DA
https://fly.omeclk.com/portal/public/ViewCommInBrowser.jsp?Sv4%2BeOSSucwfuspHfvRYXQ7MHNliT7wXogJxHKMHElAhLJASs%2F5TM5CJNK9MyCZlEtKiLWf%2BQkHDhnkCgQEfTQ%3D%3DA


Price Plans Primary Sponsor
Secondary 
Sponsor

Third Sponsor
Content Inclusion/ 

Announcement

Placements

✔ Top Spot
✔ Logo
✔ 50 words
✔ CTA
✔ 600x100 or

600x300 ad

✔ 2nd Spot
✔ 600x100 or

600x300 ad

✔ 3nd Spot
✔ 600x100 or

600x300 ad

✔ Image (600x300px)
✔ 35 words of

promotion copy
✔ CTA

Open Rate* 56% 56% 56% 56%

Investment $6,500/mo $4,500/mo $2,500/mo $1,000/each

“Aviation Careers” Newsletter Sponsorship

● Distributed Monday

● Distributed to 20,000+ subscriber list

● Open Rate: 56%

*Open Rate is monthly average - updated August 2024



“Altitude” Business Aviation Newsletter

Presenting Sponsorship

Newsletter ALTITUDE

Subscribers 93,000

Day Sent Tuesday

Open Rate 60%

Presenting 
Sponsorship

Includes:

✔ 100% SOV
✔ Top Spot 
✔ Logo

✔ 50 words
✔ CTA

✔ 600x100 or 600x300 ad

Investment $6,500/mo (4 sends)

Featured Listing

Newsletter ALTITUDE

Subscribers 93,000

Day Sent Tuesday

Open Rate 60%

Featured 
Listing 

Includes:

✔ Exclusive Featured 
Listing

✔ CTA (available back to 
AFS.com or AvBuyer)
✔ Aircraft Image

Investment $2,000/mo (4 sends)



Newsletter Takeovers

*Open Rate is monthly average - updated August 2024 

Price Plans The Weekender

Subscribers 92,000

Day Sent Sunday

Description
A round up of the best-read articles 

for the week

Open Rate* 59%

Sponsor SOV

✔ 100% SOV
✔ Top Spot 
✔ Logo
✔ 50 words
✔ CTA
✔ 600x100 or 600x300 ad

Investment $7,500/mo



Price Plans Premium

10 Organic 
1st Party Promotions

✓  3x on LI, FB & TW/X

✓  6x daily NL inclusions

✓  1x eBlast

Market Survey ✓  ~8 questions

ABM Promo *Up to 200k added impressions for download

Investment $35,000 per

Custom Co-Branded White Paper

● 2,000 - 4,000 word white paper on an area of the partner’s expertise drafted by 

FLYING’s Research team

● Mutually agreed upon graphics and photos will be incorporated to best illustrate 

and support the content

● FLYING’s Research team will source baseline industry research and the partner 

will have an opportunity to highlight their own industry data, case studies, or 

commentary within a dedicated section

● *Based on ABM list; Firecrown Audience Development team will generate 

impression guarantee 

VIEW
EXAMPLE

https://www.flyingmag.com/flying-research/why-financing-your-next-aircraft-makes-sense/


● Leverage FLYING Magazine’s expert  staff writers to craft a relevant piece of sponsored

content about your product or service (max 1,200 words)

● Partner’s determine the topic that best highlights their brand; FLYING provides written

draft for review

Sponsored Editorial Articles

Price Plans Tier 1 Tier 2

Organic 1st Party 
Promotions

✓ FLYING Weekly NL
✓ Facebook, Instagram, & 
Twitter/X
✓ FlyingMag.com

✓ FLYING Weekly NL
✓ Facebook, Instagram, & 
Twitter/X
✓ FlyingMag.com

ICP (Ideal Customer 
Profile) Social Boosting

—
Up to  200,000 added 
impressions guaranteed*

Average Metrics + 400-1,000 pageviews + 2,000-5,000 pageviews

Investment $6,000 $10,000

*If specific ICP selected (ex. Student pilots, etc.) - guarantee to calibrate accordingly



● Highlight your brand’s executive team and vision in dedicated Bloomberg-style video

interview (5-10 minutes)

○ Example #1 - Business Air TV Interview (Tier 1 Package)

○ Example #2 - Business Air TV interview (Tier 2 Package [includes recap article])

FLYING TV - Executive Studio Interviews

Price Plans Tier 1 Tier 2

Organic 1st Party 
Promotions

✓ FLYING Weekly NL
✓ Facebook, Instagram, & 
Twitter/X
✓ FlyingMag.com

✓ FLYING Weekly NL
✓ Facebook, Instagram, & 
Twitter/X
✓ FlyingMag.com

ICP (ideal Customer 
Profile) Social Boosting

—
Up to  200,000 added 
impressions guaranteed*

Recap Article on 
FLYINGMag.com

— ✓  

Average Metrics + 400-1,000 pageviews + 2,000-5,000 pageviews

Investment $8,000 $12,000

*If specific ICP selected (ex. Student pilots, etc.) - guarantee to calibrate accordingly

https://www.youtube.com/watch?v=HGrniygDgn0&list=PLc_61yviarWDDmW8xlylL0SI3fD7A0bfm&index=26
https://www.flyingmag.com/volato-orders-25-hondajet-elite-iis/


Print Overview

FLYING Magazine is a premium, 
publication that delivers a rich, tactile 
reading experience through high-
quality print, design, and storytelling. 
In a world overwhelmed by fleeting 
digital content, FLYING offers 
advertisers a lasting, trusted 
connection with a loyal audience. Print 
readers engage more deeply, recall 
information better, and assign greater 
trust to what they see—making 
FLYING an ideal vehicle for impactful 
advertising. Since 1927, it has 
successfully connected readers with 
aviation-related products and services. 
Designed to be saved and revisited, 
each issue offers advertisers extended 
visibility and engagement. Advertising 
in FLYING isn’t just placement—it’s 
participation in a passionate, targeted 
community.



Rate Card



Print Specs

● Trim Size: 7.75” x 10.5” Issues will be Perfect Bound, Jog to Foot

● Supplied materials that do not comply with the following specifications

will be corrected and the advertiser billed for the required production. All

ads supplied must be CMYK. For ads requiring a spot color, please

contact your production manager for specifications.

● AD SIZES: Follow ad size specifications and guidelines provided in this

document. Ads that do not meet exact size specifications listed on the

rate card will incur charges for resizing.

● REQUIRED FORMAT: PDF/X-1a format files required for submission. Files

should conform to SWOP guidelines, and total ink density should not

exceed 300%. View specifications online at www.swop.org. PROOFS:

Flying Media Group utilizes Virtual Proofing technology. If you opt to send

a proof for internal color approval, please send a Web Coated SWOP

2006 certified proof.

http://www.swop.org



