


THE ULTIMATE PLACE TO FIND THE
LATEST ON ALL THINGS KITPLANES



Audience

have household incomes exceeding
$100,000; 35% exceed $125,000 and 13%
exceed $200,000.

Are pilots and 50% have been a pilot for
more than 10 years. Average hours flown is

92 hours per year.

Own a flying aircraft and 15% own multiple

aircraft.

Expect to spend at least $50,000 on their
project and 21% expect to spend more than
$100,000.

Have subscribed to KITPLANES for at least
three years, 48% for at least six years and

29% for more than 10 years.

Estimated total project cost for the completed aircraft,

including engine and avionics

under $25,000
$25,000 - $49,999
$50,000 - $99,999
$100,000 - $149,999
$150,000 - $199,999

over $200,000



In aviation's fast lane, digital
marketing is essential.

(Print, Digital, Social) 120K+ Per Copy

342K+ Per Month

Social Media

18.5K+ YouTube Subscribers

Kitplanes.com

241K+ Pageviews/mo
9.8K+ Facebook followers

Email Subscriptions

73K+ Opt-In Subscribers

KITPLANES

YOUR HOMEBUILT AIRCRAFT AUTHORITY
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How to Get Involved

Talk to a sales representative today to bundle in any of these additional promotions

and solutions (detail on following pages):

+ Website Display Advertising + Email
+ Social + Custom Content

+ Podcasts

Please contact teresa.demers@firecrown.com
to explore these solutions and get more e
information.


https://live.freightwaves.com/
https://live.freightwaves.com/
mailto:teresa.demers@firecrown.com
mailto:teresa.demers@firecrown.com
mailto:teresa.demers@firecrown.com

Kitplanes.com Website Advertising

e Impression or Category-Based Campaigns
o Sample Categories:
n Aircraft (Piston, Turboprop, Jets)
n Avionics

u Training

n Pilot Supplies and Gear & more

Price Plans
Impressions <100K <200K <300K
Targeted
CPMs $50 $45 $30
Investment <$5,000 <$9,000 »$12,000

Price Plans

Impressions <200K

ROS CPM $25

Investment <$5.000

COVERAGE WHILE
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https://drive.google.com/file/d/1kSrnMOsfTgdDOh0TNyzWWvd4QCMN8T7z/view?usp=sharing

Audience Extension Advertising Package

e Expand the effectiveness and reach of your campaign through audience extension

e Increase the touchpoints of your brand with your targets within Kitplanes audience

o Ability to target Kitplanes content categories, newsletter lists, or provide anideal
persona to the FMG ad ops team

e Impressions will be delivered and optimized through a premium blend of partner sites
e Avg.CTR: 15-.20%

Price Plans

Impressions <200K <600,000 >1,000,000
ROS CPM $25 $20 $15

Investment <$5.000 <$12,000 >$15,000

KITPLANES -y

HOME  MAGAZINE « BUILDERS v RESOURCES v WN$100K
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Sponsored Social Posts

Flying Magazine
Aug 23

Based at KTIW for 10 years, this polished 47'
Bonanza has been meticulously maintained
e Each post is hosted on the Kitplanes social handle and upgraded. Every component, whether
replaced or updated, showcases an
uncompromising commitment to quality. This
*Advertiser must have a registered social handle on the platform of choice* is a fantastic opportunity for enthusiasts or
pilots looking for a reliable and beautifully

preserved aircraft.
Platform Package Price Sponsored by AV8RS LLC
https://bit.ly/4fUQFON

Facebook - Article $750 Show Less

e Leverage the huge social following of our aviation brands with a dedicated

social post promoting your aircraft or aircraft service

Facebook - Video $1,000

AIRCRAFTFORSALE.COM

1947 Beechcraft 35 Bonanza - $99,500 |
Aircraft for Sale

u{b Like C] Comment G) Share




Boosted Social Posts

e Leverage the huge social following of our aviation brands with a dedicated
social post promoting your aircraft or aircraft service

e Each post retargets the engaged followers on our social channels @ Flying Magazine @ with US Aviation Academy.
(]

Paid Partnership - March 19 - @

e Varying scales of investment available, depending on the impressions that

The US Aviation Academy Professional Pilot Program makes the dream of

. becoming an airline pilot attainable. In as little as two years, students can secure
you would like guaranteed first officer positions with partner airlines. Highly-successful accelerated training,
students earn Commercial and Flight Instructor certificates within 9 months.

e Facebook Followers: 339,000 followers

e Instagram Followers: 102,000 followers

*Advertiser must have a registered social handle on the platform of choice*

Guaranteed Impressions Package Price

Impressions Scalable by TBD FLYINGMAG.COM

Commitment US Aviation Academy Is Innovating Industry Education - FLYING
Magazine

Available on Facebook




Sponsored eBlast

« Kitplanes will distribute a sponsored e-blast with partner CTA

Free aviation eBoo

« eBlast will be sent to Kitplanes full 7,200+ opt-in list
« The partner can provide images and copy and Kitplanes will create an email using a template

« Alternatively, the partner can provide an HTML file

Price Plans

Quantity 1X
Consisiont leaming |s what makes a good plot a great pliot And Lightspoed Is friends with
List Size 28.000 lots of great plats. We lean on these experts to help us bring the general aviation
’ community @ weakh of knowledge in our series of free downioadabie eBooks from our
Ugntspeed Libmry
Investment $6,500 Expand your understanding on fopics Tke what to do after you make an emergency
landing as you wait for heip to amve, how to safely land in a strong crosswind situation

{equipped with ool dagrams!) or how %o keep yourself and your passengers sate from
carbon moncaide in the cockpit.

Our Library also has some storles of inspiration, for lghter reading. Enfoy these pllot
profiles of how they bacame a leader In thalr fiekd, or what Inspires them 1o give back to
their communiies. There's samething in the Lightspeed Library for everyone.

Mt the bution below to gain access 10 a warkd of knowledge. (No lbrary card needed).

Follow Up Email, Retargeting Unopened Users: $5,500/per

Flying for

‘G Compassion



https://www.kitplanes.com/?MailingID

“Kitplanes Weekly” Newsletter Sponsorship

« Distributed Tuesdays
« Distributed to Kitplanes full, 33,500+ subscriber list
e Open Rate: 66%

v Top Spot v 2nd Spot ¥ 3rd Spot v Image (600x300px)

¥ Logo W/ 600x100 or 600x300 |/ 600x100 or 600x300 p/ 35 words of promotion
Pl v 50 words ad ad copy

acements L CcTA L CTA
¥/ 600x100 or 600x300
ad
Open Rate* 66% 66% 66% 66%
$8,500/mo $4,500/mo $2,500/mo $1,000/per

Investment

*Open Rate is monthly average - updated August 2024


https://www.kitplanes.com/?MailingID

“Kitplanes Homebuilder’s Portal” Newsletter Sponsorship

« Distributed Thursdays

« Distributed to Kitplanes full, 33,400+ subscriber list

e Open Rate: 66%

Price Plans

v Top Spot v 2nd Spot v 3rd Spot v Image (600x300px)
¥ Logo W/ 600x100 or 600x300 |/ 600x100 or 600x300 p/ 35 words of promotion
Pl v 50 words ad ad copy
acements L CcTA L CTA
v 600x100 or 600x300
ad
Open Rate* 66% 66% 66% 66%
$8,500/mo $4,500/mo $2,500/mo $1,000/per
Investment

*Open Rate is monthly average - updated August 2024

The Evolving World of Pylon Air Racing

e b be 493300
Tabd A 1y ew


https://www.kitplanes.com/?MailingID

Custom Co-Branded White Paper

e 2,000 - 4,000 word white paper on an area of the partner’s expertise drafted by Kitplane’s Research team

(Example)

e Mutually agreed upon graphics and photos will be incorporated to best illustrate and support the content

e Kitplane’s Research team will source baseline industry research and the partner will have an opportunity
to highlight their own industry data, case studies, or commentary within a dedicated section

*Based on ABM list; Firecrown Audience Development team will generate impression guarantee

Price Plans Premium
v/ 3xonlLl, FB&TW/X
VEIEEIE i v 6xdaily NLinclusions
Promotions / IxeBlast
x eBlas
Market Survey v/ ~8questions
ABM Promo *Up to 200k added impressions
for download
Investment $35,000 per

Contents

Why Financing Your
Next Aircraft Makes Sense

Select One

Select One

03
The OpportuityCost
of PayingCash

Gt Preapproved Today



https://www.flyingmag.com/flying-research/why-financing-your-next-aircraft-makes-sense/

Sponsored Editorial Articles

e Leverage Plane & Pilot’s expert staff writers to craft a relevant piece of sponsored content

about your product or service (max 1,200 words)
e Partner’s determine the topic that best highlights their brand; Plane & Pilot provides written

draft for review

Price Plans

Organic 1st Party
Promotions

v/ Plane & Pilot Weekly NL
v/ Facebook, Instagram, &
Twitter/X

v Planeandpilotmag.com

v Plane & Pilot Weekly NL
v/ Facebook, Instagram, &
Twitter/X

v Planeandpilotmag.com

ICP (Ideal
Customer
Profile) Social
Boosting

Up to 200,000 added
impressions guaranteed*

Average Metrics

+400-1,000 pageviews

+2,000-5,000 pageviews

About ASA

By

Supplies & Academics Grows

o o
024 FAR/AIM SERIES

AGCU RATE/RELABLE/ TRUSTED BuY oW

ws from Ground School to Worldwide Education

SUBSCRIBE TO
OUR NEWSLETTER

=
T 4
2024

FAR/AIM
SERIES

ACCURATE \
I 2

Investment

$6,000

$10,000

*If specific ICP selected (ex. Student pilots, etc.) - guarantee to calibrate accordingly




KITPLANES TV - Executive Studio Interviews

e Highlight your brand’s executive team and vision in dedicated Bloomberg-style video interview

(5-10 minutes)

o Example #1 - Business Air TV Interview (Tier 1Package)

o Example #2 - Business Air TV interview (Tier 2 Package [includes recap article])

Price Plans

Organic 1st Party

Tier1

v Kitplanes Weekly NL
v/ Facebook, Instagram, &

Tier 2

v Kitplanes Weekly NL
v Facebook, Instagram, &

Promotions Twitter/X Twitter/X
v Kitplanes.com v Kitplanes.com
ICP (ideal
Customer Up to 200,000 added
Profile) Social B impressions guaranteed*
Boosting

Recap Article on
Kitplanes.com

Average Metrics

+400-1,000 pageviews

+2,000-5,000 pageviews

Investment

$8,000

$12,000

*If specific ICP selected (ex. Student pilots, etc.) - guarantee to calibrate accordingly

CHRIS STUMP
MEMBER, FOXTROT AVIATION

Catching up with FoxTrot- BusinessAir TV

@ Flying Magazine © @

B4 PP shae

L Download

3 ciip


https://www.youtube.com/watch?v=HGrniygDgn0&list=PLc_61yviarWDDmW8xlylL0SI3fD7A0bfm&index=26
https://www.flyingmag.com/volato-orders-25-hondajet-elite-iis/

Print Overview

.

2025 ENGINE vz -
ER'S GUIDE

BUILDER SPOTLIGHT |

BUILDING THE
750 SDXTREME
PART 14: OUT OF THE
HOLDING PATTERN,
ONTO THE PANEL

1 AM HAPPY TO REPORT that many
of the things that were in the “holding
pattern” from the last installment now
seem to be rolling again. The backor-
dered 29-inch tundra tires should be
here in a few weeks. more brake and
axle parts are on their way and the
new front suspension strut prototype
should be ready to m
well. There will be 3 lot more focus on
all these um.x, <oming soon. Progress
always feels

For now, with the seat frames bas
cally complete and the s an
“iciiows i thewocks, | ave alsa bica
spending some i gtting e corret
posit

Thave the Garmin G3X Touch display
in hand, it is inally time o put some
of my ideas for this unique instrument
podipanel to the test

PREE PLIGHT |

THE "FLYING

“IF YOU CAN'T FLY the sirplane by
feel, you have no business being in the
cockpit” So goes a theory espoused by
pilots who seem to think that angle of

¢ pilts. Ea sbove all thos felks who

doesn' exist while

While that doesa't make flying “safe,”
it maves it in the direction of goodness.

Confession time. I think I'm a good
pilot. Llearned to fly in a J-3 Cub over
50 years ago, 1 have flown hundreds
of different types of (sometimes very
wonky) airplanes and 1 ly lots of them
"by feel” either because they don’t
have AoA or, worse, if it's installed it
isn't calibrated. Fair enough. | have
0 problem getting into these types of
aircraft and flying them.

Mind the Margins
But 1 like to have AoA because it gives
me s better idea of where | am relative
the margins before | have to go find the
edges myselC And the real reason that
I consider myself a good pilot is that |
am willing to admit that I can make 3

PAUL DYE

mistake and screw up. Anything else
is ego talking, Good pilots die in loss.
of-control accidents all the time. The
smart ones, the ones who are aware of
the possibility of making a mistake, use
tools that may prevent such a screwup.
AoA systems are just one of those tools.
Here's the problem with the "you
whippersnappers are lesser because you
want to have AoA” argument. First, lots
of “old/bald” pilots have killed them.
selves in stall/spin accidents. Second,
‘most of the sirplanes that old/|
learned to fly in had plenty of serody
namic stall warning to tell them they

old pilots

were getting close to losing ift. No fancy

sicol, s die i stllpin acidents
at do we mean when
n.,.wm,‘ 2 Older airplancs were
generally using airfoils that gave plenty
of warning—buffet rbling,
shaking—of an impending stall. In
theory, the airplane shaking like a wet
dog was enough to get the pilo’s atten
tion. Second. most people learn to fly
reraft, and certification

requirements require good aerody
namic stall warning plus aggressive

Paut Dye. KI
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Rate Card

KITPLANES

2025 ADVERTISING RATES

ADVERTISING RATES 4-COLOR (ALL RATES ARE GROSS) ADVERTISING TERMS AND CONDITIONS
iX SX Sx px L of advertising for publication constitutes acceptance of these terms by Advertiser
4- Page Spread $14,560 $13,105 $11,795 $10,615 and Agency. No conditions other than those set forth on this rate card and the insertion order
shall be binding on Publisher unless specifically agreed to in writing by Publisher.
2- Page Spread $7.840 7,060 $6,355 $5720 :
Full Page 5.600 5.040 4,535 $4,080 2. All at;lvemsemAer{ls anfi tl:neu" cor'nem. are subject to Publisher’s a[?p.rova]. Publisher reserves
the right to reject or cancel any advertisement, insertion order, space reservation or position
1/2 Page Island $3,895 $3,500 $3,150 $2,850 commitment at any time. Publisher shall not be liable for any costs or damages beyond
3 3 . advertising rates if for any reason Publisher fails to publish an advertisement, or for errors in
1/2 Page Horizontal 3,710 3,340 3,000 2,700 key number or advertiser index.
1/3 Peige Vertical 2690 2420 2180 1965, 3. Conditions, other thanrates, are subject to change by Publisher without notice. Rates are subject
1/3 Page Square 2,690 2,420 2,180 1,965 tochangeupon nomsfmmthc Publisher, exceptas specified inasigned contract, and are based on
int irculation. C: i any spacereservationby the Advertiser orits
1/4 Page Square 2120 $1910 SL720 _ S1550 Agencyfor any reason other than a changein rateswill result inanadjustment of the rate (shortage)
1/6 Page Vertical $1,460 $1,315 $1,185 1,070 based on past and subsequent insertions to reflect actual space used at the earned frequency or
1/6 Page Horizontal _ §1460 $1,315 $1,185 $1,070 volume rate.

4. Cancellation or changes in orders may not be made by Advertiser or Agency after specified
closing date or digital campaign close date. Failure to submit creative materials will result
in full charge for all reserved space. Advertisements not received by closing date will not be
entitled to approval or revision by Advertiser or Agency. In the event of timely cancellation,
Advertiser and Agency agree to reimburse Publisher for any unit-related outside production
costs incurred prior to cancellation.

2025 CLOSING DATES 5. P( lf.l(mmg_nfal‘d}'cnlsemtnt at the discretion of Publisher except where specific positioning
is granted, in writing, by Publisher.
Issue Space Close Materials Due ShipDate 6. Publisher is not liable for delays in delivery, or non-delivery, in the event of an Act of God,
P action by any governmental or quasi-governmental entity, fire, flood, insurrection, riot,
{anuary 1/5/24 n/i9/24 12/0/2 ion, embargo, strikes whether legal or illegal, labor or material shortage, transportation
February 12/3/24 12/16/24 1/14/25 mlerrupuon of any kind, work slow down, or any condition beyond the control of Publisher
affecting production or delivery in any manner. Any claim for underdelivery not asserted
March 1/1/25 1/4/25 2/11/25 within one year of insertion is waived.
April 2/4/25 2/11/25 3/1/25 7. Advertiser and Agency shall be jointly and severally liable for monies due and payable to
May/June 3/11/25 3/18/25 4/15/25 Publisher for advertising ordered. Should collection efforts become necessary, Advertiser apd
Agency agree to pay reasonable attorney fees, expenses, and costs incurred in connection with
July 5/13/25 5/20/25 6/17/25 collection of all monies due, and agree that Orange County, Florida shall be exclusive venue for
resolution of any disputes hereunder.
August 6/9/25 6/16/25 7/15/25
= 8. Advertiser and Agency warrant that they are properly authorized to publish the entire content
7/8/25 7/15/25 8/12/25 and subject matter of all advertising submitted for publication. Whenadvertisements containing
g the names, likenesses and /or testimonials of living persons are submitted for publication, the
October 8/12/25 8/19/25 9/16/25 order or request for the publication thereof shall be deemed to be a warranty by Advertiser
November/December  9/16/25 9/23/25 10/21/25 and Agency that they have obtained written consent of the use of the name, likeness and/or
testimonial of each and every living person which is contained therein. Advertiser and Agency
January 11/4/25 11/18/25 12/16/25 agree to indemnify and hold Publisher harmless from and against any loss, expense or other
February 12/3/25 12/15/25 1/13/26 llaplllty resu!txr_\g from any c]g)m§ or suits for misappropriation, libel, violation of »ngh(s of
privacy, plagiarism, copyright infringement and any other claims or suits that may arise out of
the publication of such advertisement as provided by Advertiser or Agency.
9. Creative work produced by Publisher remains the sole property of Publisher.

KITPLANES.COM // MEDIA GUIDE 2025 // REVISED OCTOBER 2024

10. Until credit is approved, Advertisements are run on a prepaid basis only.



Print Specs / Closing Schedule

e Printed: Web Offset Binding: Perfect Bound

e Trim Size: 7-7/8" x 10-1/2" Bleed Allowance: 1/8" on
all edges

e Safety Area: 1/4" in from each side Dot Gain on
Press: 17-23%

e Ink Specifications: 4/C process

e Rotation of Colors: SWOP (Black, Cyan, Magenta,
Yellow)
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2-page spread bleed
Full page bleed

2/3 page vertical
1/2 page horizontal
1/2 page island

1/3 page vertical
1/3 page square

1/4 page square

1/6 page vertical
1/6 page horizontal

inches (picas)
16" (96p)
8-1/8" (48p9)
4-5/8" (27p9)
7"(42p)
4-5/8" (27p9)
2-1/4" (13pé6)
4-5/8" (27p9)
4-5/8" (27p9)
2-1/4" (13p6)
4.5/8" (27p9)

Depth

inches (picas)

10-3/4" (64p9)
10-3/4" (64p9)
93/4" (58p6)
4-3/4" (28p6)
7-1/8" (42p9)
93/4" (58p6)
4-3/4" (28p6)
3-12" (21p)
4-3/4" (28p6)
2-3/8" (14p3)




